PHILIP MORRIS USA 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: Mike Mahan DATE: May 11, 1994 

FROM: Arun Sinha 

subject: Basic Media Savinas 


Per our conversation, we have achieved savings of $5.2 million in 1994 Basic 
media budget. The spending efficiency was achieved, without sacrificing media 
objectives of reach and frequency of 84/3,4, due to the following reasons. 

1) Lower OOH costs (both corporate pool and out of pocket inventory) 

2) 3 print titles were not approved in the original plan 

3) Non-traditional vehicles were not approved 

I recommend that we utilize this savings by adding one more month of media in 
our Basic media schedule. 

• Additional month of print support (August weeklies, September 
monthlies and Sunday supplements) 

• Additional month of out-of-Home 

The addition of one month will bring Basic's media budget in line with the 
current budget of $34.5 million. 

I’m available to discuss. 


cc: B. Mikuiay 

G. D'Alessandro 
K. Gaileoti 
N. Nicholes 



Attachments 


Source: https://www.industrydocuments.ucsf.edu/docs/mgfy0004 
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